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Summary I.

– By attitude to music, the Hungarian population aged 16+ can be divided to „Addicted” (30%), 
„Disconnected” (26%) and „In between” (44%)

– Young and highly educated people are over-represented among „Addicted”

– Live music is important to 33% (66% among „Addicted”), while not important for 36% („Addicted” 8%)
– In general, music is important to 50%, while not important for 19%

– Live music opportunities in the respondent’s neighbourhood are moderate (3,0 on 1-5 scale)
– The main drivers of live music events are reasonable pricing and attractive portfolio of music genres
– The main barrier to attend a live music event is much more the lack of time rather than the expenses. 

– Among „Disconnected”, the major difficulty is the lack of interest

– As to live music types, these are much more connected to festivals and bars than e.g. to restaurants
– „Addicted” more prefer festivals and big concerts than „Disconnected”, while less prefer private events

– The major style of live music events is popular music
– „Disconnected” prefer Hungarian folk, gypsy and party/wedding music to an above average extent

– Only 17% of live music events lasts longer than one day (23% in the case of „Addicted”)
– As to the respondent’s company, „Addicted” are mostly with friends, „Disconnected” mostly with the family

– Live music occasions are not single-person events (only 4% attend such events alone)

Target group 
segmentation

General 
Evaluation of 
live music

Live music 
consumption 
habits
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Summary II.

– If you have to buy any ticket to a live music event (which is only 28% of the live music events), its 
average price amounts to HUF 14 000 („Addicted”: 15 000)

– Buying food and drink are the most widespread additional costs (in 53% of events), amounting to 
HUF 12 000

– Accommodation can be the largest cost item (HUF 27 000) but this is spent only by 3% of live music 
attendants

– Travel costs of a live music event account for HUF 8 000 for half of the attendants, while no costs for 
the other half

– The preferred venue sizes are varied, there is no exceptional preference for any size
– Male performers are more frequent in live music events, especially on the events attended by 

„Disconnected”
– Messages about environmental sustainability of a live music event are relatively rare and are 

perceived mostly by „Addicted”

Live music 
related 
expenditures

Circumstances 
of live music 
events
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Summary III.

– Listening to music in foreign languages is rather likely (83% in English, 67% in other languages)
– The main sources of music listening are the radio (79%), YouTube (69%) and the TV (64%) but 

downloading (35%) and streaming (29%) are not negligible, either
– Music listening is much more widespread at home, compared to at work/school or traveling
– At home, the main source is YouTube, while at work/school/traveling is the radio
– Among „Addicted”, YouTube is dominant (84%)

– The duration of time of music listening is longest in the radio (e.g. 96 minutes at home in a working day), 
while short during travel

– The penetration or recognition of AI-related music is at a moderate level, 28% (but 44% among „Addicted”)
– Users of streaming services prefer automated playlist to the manual ones
– Spending on special music-related products/services/activities is very small in Hungary, both in 

penetration and in the sum of money

Music 
listening 
habits
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Summary IV.

– People meet background music most frequently in retail shops (34%)
– „Addicted” recognise background music more often (60%) than „Disconnected” (29%)

– The quality of background music is an influential factor whether to return or not to a restaurant/café/ pub 
(e.g. extremely/very influential for 24% of „Addicted”)

– However, willingness to pay more for good background music is relatively limited even among „Addicted”

– Only 4% played a musical instrument and 9% sang in the last 12 moths, mostly for not an audience
– The share of professional musicians amount to only 0,1% in the sample (and semi-professionals: 0,3%)
– Only 1% get any music related income (not only professional musicians but also semi-professional ones, 

and amateurs)
– Recording own music is negligible in the sample
– The intention of amateur and semi professional musicians to become professional is rather weak
– Among amateur, semi professional and professional musicians, spending on equipment and training is 

low in both penetration and the sum spent for this
– 44% of the population think that musical artist should receive compensation if their music is used by AI

Background 
music

Professional 
musicians
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Music can much more give emotional support in personal life than can influence feelings 
toward Hungary or other big entities, such as EU or foreign countries

Base: Total n=1012
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The music I choose to listen to says a lot about my ideas, values, and beliefs

Memorable events in my life are strongly connected to songs or musical artists

Music helps me manage my emotions and cope with difficult situations

Music motivates me during physical activities

Music is / was an important part of life in my family

Access to music from diverse cultures makes life in Hungary more interesting

Music connects me with people from different cultural backgrounds

Music makes me feel deeply connected to my personal cultural background

Now or in the past, I’ve strongly identified with a music subculture

Music makes me feel deeply connected to Hungary

Music is an important part of life in my local community

I often seek to explore music from other countries or cultures

Music makes me feel deeply connected to Europe

I’ve met some of my best friends through music

Attitude to Music
(Distribution /%/ and Average)
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Előadó megjegyzései
Bemutató megjegyzései
Q53. Do you agree or disagree with the following statements about music?



The Hungarian population can be divided into three large 
segments according to their relationship to music. Young, 
highly educated and those living in West Hungary are over-
represented among „Addicted”, i.e. those having strong ties 
to music.

Base: Total n=1012

Disconnected 
with music

26%

In between
44%

Addicted to 
music
30%

Segments by Attitude to Music

% Disconnected 
with music

In 
between

Addicted 
to music

GENDER n=268 n=444 n=300
Male 47 50 44
Female 53 50 56
AGE
16-29 8 18 25
30-39 15 16 15
40-49 19 20 19
50-64 22 25 22
65+ 36 21 18
EDUCATION
ISCED 1-2 22 18 20
ISCED 3 65 64 53
ISCED 4-8 13 18 26
FAMILY STATUS
Married or remarried 52 48 41
Single living with a partner 10 15 14
Single 13 18 27
Divorced or separated 11 11 11
Widower 14 8 7
SETTLEMENT TYPE
Budapest 16 18 21
County center 22 20 22
Other town 30 35 29
Village 32 27 28
REGION
Middle Hungary 23 25 27
East Hungary 64 55 43
West Hungary 13 19 31
FINANCIAL DIFFICULTIES
Most time or occasionally 22 17 10
Almost never / never 78 83 90

Green/Red figures are significantly 
larger/smaller than the average
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„Addicted” are very strongly tied to music in almost every respect, apart from the impact of 
music on the attachment to foreign countries/cultures

Base: Disconnected with music n=268; In between n=444; Addicted to music n=300
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Music connects me with people from different cultural backgrounds
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Music is an important part of life in my local community

Music makes me feel deeply connected to Hungary

I often seek to explore music from other countries or cultures

Music makes me feel deeply connected to Europe

I’ve met some of my best friends through music

Attitude to Music by Segment
(Average on 1-5 scale)

Disconnected with music In between Addicted to music
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Előadó megjegyzései
Bemutató megjegyzései
Q53. Do you agree or disagree with the following statements about music?



Music-related Habits 
in General
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For half of the population, music plays an important role in their lives

Base: Total n=1012; Disconnected with music n=268; In between n=444; Addicted to music n=300

6

19

2

0

13

29

10

2

31

36

37

17

29

12

35

37

21

5

16

44

3,5

2,5

3,5

4,2

0 10 20 30 40 50 60 70 80 90 100 110 120

Total

Disconnected with music

In between

Addicted to music

Importance of Music in the Respondent’s Life 
(Distribution /%/ and Average)

1 Not very important 2 3 4 5  Very important T2B

51

16

51

81

Average

13

Előadó megjegyzései
Bemutató megjegyzései
Q12. And on a scale of 1 to 5, how important would you say music is to your overall quality of life?




Half of the target group was in a concert in the last 12 months

Base: Total n=1012
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Előadó megjegyzései
Bemutató megjegyzései
Q8. EB79.2_QB1. How many times in the last twelve months have you…?




Most people had music-related education at school in his/her childhood, as part of their 
general curriculum

89%

86%

26%

81%

78%

17%

91%

86%

26%

93%

92%

36%

-1 99 199 299 399

In primary school

In lower secondary school

In upper secondary school

The Respondent’s School Education on Music (instruments, singing, music history)

Total Disconnected with music In between Addicted to music

Base: Total n=1012; Disconnected with music n=268; In between n=444; Addicted to music n=300 15

Előadó megjegyzései
Bemutató megjegyzései
Q51. Did your school education include classes on music (musical instruments, singing, music history or theory, etc.)?




Music education outside the school was relatively moderate in the respondents’ lives

10%
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86%
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4%

89%

18%

9%
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Yes, with teacher

Yes, by myself

No

The Respondent’s Education outside the School on Music (instruments, singing, 
music history)

Total Disconnected with music In between Addicted to music

Base: Total n=1012; Disconnected with music n=268; In between n=444; Addicted to music n=300 16

Előadó megjegyzései
Bemutató megjegyzései
Q52. Have you ever studied music outside of school (musical instruments, singing, music history or theory, etc.)? 



Live Music
4
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General Evaluation 
of Live Music
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Live music is important for a third of the population

Base: Total n=1012; Disconnected with music n=268; In between n=444; Addicted to music n=300
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Előadó megjegyzései
Bemutató megjegyzései
Q13. On a scale of 1 to 5, how important would you say live music events are to you?




Assessments of live music opportunities in the neighbourhood are rather moderate

Base: Total n=1012; Disconnected with music n=268; In between n=444; Addicted to music n=300
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Előadó megjegyzései
Bemutató megjegyzései
Q29. LMC_A_Q11. How would you rate the live music scene (including featured DJs) in your local area?




Reasonable pricing and attractive portfolio of music genres are the main drivers to encourage 
participation in live music events
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Cheaper tickets

More variety of music genres

Better venue facilities (e.g. sound quality, pleasant spaces)

Central information point about local live music events

More variety of music venues

Earlier event start times

More live music in pubs

Childcare services for parents

More/later public transport

Improved venue accessibility (wheelchair ramps, etc.)

Later event finish times

I don’t know

Encouraging Factors to Attend Live Music Events

Total Disconnected with music In between Addicted to music

Base: Total n=1012; Disconnected with music n=268; In between n=444; Addicted to music n=300 21

Előadó megjegyzései
Bemutató megjegyzései
Q34. LMC_A_Q16 Which one of the following things would most encourage you to see live music in your area more often? Please tick one.




The main barrier to attend a live music event is much more the lack of time rather than the 
expenses. In the case of „Disconnected”, the major difficulty is the lack of interest

39%

24%

19%

15%

15%

7%

9%

25%

24%

42%

11%

14%
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10%

44%

24%

15%

18%

17%

7%

6%

46%

23%
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13%
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Lack of time

Too expensive

Lack of interest

Lack of information

Limited choice/ poor quality of live music in the neighbourhood

Other (health problems, small children in the family...)

None of the above

Obstacles to Attend Live Music Events

Total Disconnected with music In between Addicted to music

Base: Total n=1012; Disconnected with music n=268; In between n=444; Addicted to music n=300 22

Előadó megjegyzései
Bemutató megjegyzései
Q33. EB79.2_QB2_modified Why haven’t you gone to more/any live music events in the last 12 months? Please tick all that apply.




Live Music 
Usage Habits

4.2
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In 2025 (Q1-Q3), four-fifths of „Addicted” participated in live music events

Base: Total n=1012; Disconnected with music n=268; In between n=444; Addicted to music n=300
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Előadó megjegyzései
Bemutató megjegyzései
Q14. ARTISJUS_2015_Q3_1 When was the last time you attended a live music event?




Live music events are much more connected to festivals and bars than e.g. to restaurants 

Base: Total n=1012
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Előadó megjegyzései
Bemutató megjegyzései
Q9. In addition to concerts, ballets, dance performances, and operas, people experience live music in many different ways. By “live music”, we mean live performances by singers, musicians, or DJs who are featured by name (not just as background music). How many times in the last twelve months have you…?




Festivals are the main type of live music events. „Addicted” more prefer music festivals and 
big concerts than „Disconnected”, while the latter more prefer private events.

Base: Those ever participated in live music event Total n=887; Disconnected with music n=191; In between n=407; Addicted to music n=289
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A culture festival, fair, or other public event with live music

A private event with live music (wedding, party, etc.)

A concert at a dedicated music venue

A music festival

A concert at a stadium or arena

A restaurant with live music

A DJ night at a nightclub, bar, disco, etc.

A bar or pub with live music

A ballet, a dance performance or an opera

A variety show, theatre performance, etc. with live music

Other

Live Music Type at the Last Event

Total Disconnected with music In between Addicted to music
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Előadó megjegyzései
Bemutató megjegyzései
Q15. What was the last type of live music event you attended? 




The major style of live music events is popular music. „Disconnected” prefer Hungarian folk 
music as well as gypsy and party/wedding music to an above average extent. 

Base: Those ever participated in live music event Total n=887; Disconnected with music n=191; In between n=407; Addicted to music n=289
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Popular music (pop, rock, hip-hop, funk, R&B...)

Traditional folk music from Hungary

Western classical music (can include contemporary classical music)

“World music” (mixes traditional/modern from diverse countries)

Electronic dance music / club music

Jazz

Traditional folk music from abroad

Other “hybrid” styles (mixing of the above styles)

Other (e.g.: gypsy music, party/wedding music)

Live Music Styles at the Last Event

Total Disconnected with music In between Addicted to music
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Előadó megjegyzései
Bemutató megjegyzései
Q24. What best describes the music you saw? If the event featured multiple styles of music, please tick all that apply.




The share of live music events with 2+ days are relatively moderate (17%)
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28Base: Those last time participated in cultural or music festival with live musicTotal n=465; Disconnected with music n=92; In between n=213; Addicted to music n=160

Előadó megjegyzései
Bemutató megjegyzései
Q16. For how many days did you attend the music festival, culture festival, fair, or other public event with live music?




Live music events are not single-person events. „Addicted” attend these events mostly with 
friends, while „Disconnected” mostly with the family.

Base: Those ever participated in live music event Total n=887; Disconnected with music n=191; In between n=407; Addicted to music n=289
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21%
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1%

-1 99 199 299 399

With family

With friends

With a romantic partner / a date

Alone

Other

Respondent’s Company in the Last Live Music Event

Total Disconnected with music In between Addicted to music
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Előadó megjegyzései
Bemutató megjegyzései
 
Q17. ARTISJUS_2015_Q3_2 Who did you go with? 




Live-music Related 
Expenditures

4.3
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You don’t have to buy any ticket in the majority of events where live music can be heard. If any 
ticket must be bought, its average price amounts to HUF 14 000. 

71% 81% 71% 66%

28% 18% 29% 34%
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Total Disconnected with music In between Addicted to music

Buying Tickets
1 Yes

No, it was free
(or payment was optional)

34% 32% 34% 35%

66% 68% 66% 65%
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100

Total Disconnected with music In between Addicted to music

Ticket Buying Person

Respondent

Someone else

Base: Those buying ticket in the last live music event Total n=248; Disconnected with music n=34; In between n=116; Addicted to music n=98
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Base: Those ever participated in live music event Total n=887; Disconnected with music n=191; In between n=407; Addicted to music n=289

31Base: Those buying ticket in the last live music event Total n=248; Disconnected with music n=34; In between n=116; Addicted to music n=98

Előadó megjegyzései
Bemutató megjegyzései
Q18. ARTISJUS_2015_Q3_3 Was it required to buy a ticket for the event?
Q19. Did you pay for your ticket, or did someone else?
Q20. ARTISJUS_2015_Q3_4 How much did each ticket cost? And how many of them did you or your group buy?




17938 HUF

13622 HUF

17050 HUF

21393 HUF

0 5000 10000 15000 20000 25000 30000 35000 40000

Total

Disconnected with music

In between

Addicted to music

On average, the total cost of a live music event amount to 18 000 HUF for those four-fifths who 
have any spending at such an event

79%

67%

80%

84%

0 20 40 60 80 100

Total

Disconnected with music

In between

Addicted to music

Share of those spending at all

Base: Those spent any money for the event

Average sum

Total Spending* at the Last Live Music Event

Base: Those ever participated in live music event Total n=887; Disconnected 
with music n=191; In between n=407; Addicted to music n=289

* Ticket, local travel, long-distance travel, accommodation, food, drink, etc. 
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Előadó megjegyzései
Bemutató megjegyzései
Q20. ARTISJUS_2015_Q3_4 How much did each ticket cost? And how many of them did you or your group buy?
Q21. LMC_A_Q6_modified. About how much money did you spend on the following while out for the live music event? 




26670 HUF

8611 HUF

8405 HUF

8186 HUF

6215 HUF

6191 HUF

5309 HUF

3914 HUF

0 5000 10000 15000 20000 25000 30000 35000 40000 45000 50000

Accommodation

Food and drink at the live music venue

Merchandise – apparel (band t-shirts, etc.)

Food and drink at other establishments

Long-distance travel

Merchandise – other (posters, stickers, etc.)

Merchandise – recordings (LPs, CDs, etc.)

Local transportation (e.g., bus, metro, taxi)

The most widespread cost of a live music event is connected to food/drink in the venue, while 
the most expensive one is accommodation

3%

58%

5%

16%

27%

6%

3%

21%

0 20 40 60 80 100

Accommodation

Food and drink at the live music venue

Merchandise – apparel (band t-shirts, etc.)

Food and drink at other establishments

Long-distance travel

Merchandise – other (posters, stickers, etc.)

Merchandise – recordings (LPs, CDs, etc.)

Local transportation (e.g., bus, metro, taxi)

Share of those spending at all

Base: Those ever participated in live music event Total n=887 Base: Those spent for the particular item

Average sum

Detailed Spending at the Last Live Music Event
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Előadó megjegyzései
Bemutató megjegyzései
Q21. LMC_A_Q6_modified. About how much money did you spend on the following while out for the live music event? 




16725 HUF

20749 HUF

12230 HUF

6639 HUF

0 5000 10000 15000 20000 25000 30000 35000 40000

Total spending

Tickets

Food and drink

Buying other things

Food/Drink are the most widespread cost item in a live music event

58%

22%

53%

6%

0 20 40 60 80 100

Total spending

Tickets

Food and drink

Buying other things

Share of those spending at all Average sum

Last Month Spending for Live Music Events

34Base: Those participated in live music event in Q2-Q3 2025, n=672 Base: Those spent for the particular item

Előadó megjegyzései
Bemutató megjegyzései
Q31. Now thinking about last month, about how much money do you think you spent on the following? 




7640 HUF

0 5000 10000 15000 20000 25000 30000 35000 40000

Spending

Half of the attendants have travel expenses due to a live music event

48%

0 20 40 60 80 100

Travel expenses

Share of those spending at all

Base: Those participated in live music event in Q3 2024 - Q3 2025, n=672 Base: Those spent money/time to the travel

Average sum

Travel Efforts to a Live Music Event

3,5 hour

0 5 10 15 20

Spending93%

0 20 40 60 80 100

Travel time

Those travelling Average time
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Előadó megjegyzései
Bemutató megjegyzései
Q32. ARTISJUS_2015_Q3_7 And on average, how much have you spent on travel in the last 12 months for live music events, in terms of time and money?




Circumstances of 
Live Music Events

4.4

36



The preferred venue sizes are varied, there is no exceptional preference for any size

22

26

24

15

29

32

26

31

27

18

27

35

15

6

18

19

7

18

5

1

0 10 20 30 40 50 60 70 80 90 100

Total

Disconnected with music

In between

Addicted to music

Preferred Venue Size of a Live Music Event
(%)

Very small (<200 people) Small (200-699) Medium (700-1999) Large (2000+) Don’t enjoy live music, no matter the venue size

Base: Total n=1012; Disconnected with music n=268; In between n=444; Addicted to music n=300 37

Előadó megjegyzései
Bemutató megjegyzései
Q30. LMC_A_Q14. In what size of venue do you most enjoy seeing live music? Please tick one.




Male performers are more frequent in live music events, especially on the events attended by 
„Disconnected”

29

35

31

21

29

22

30

32

37

39

35

39

4

4

2

6

1

1

1

2

0 10 20 30 40 50 60 70 80 90 100

Total

Disconnected with music

In between

Addicted to music

Gender of Performers in the Last Live Music Event
(%)

Exclusively male Mostly male Half male and half female Mostly female Exclusively female

Base: Those ever participated in live music event Total n=887; Disconnected with music n=191; In between n=407; Addicted to music n=289 38

Előadó megjegyzései
Bemutató megjegyzései
 Q25. To your recollection, what was the gender composition of the performers at the last live music event you attended?




Foreign performers are relatively frequent on live music events attended by „Addicted”

Base: Those ever participated in live music event Total n=887; Disconnected with music n=191; In between n=407; Addicted to music n=289

97%

97%

97%

97%

16%

10%

13%

25%

7%

2%

6%

11%

0 100 200

Total

Disconnected with music

In between

Addicted to music

Origin of Performers in the Last Live Music Event
(%)

From Hungary From Europe From outside Europe

39

Előadó megjegyzései
Bemutató megjegyzései
Q26. To your knowledge, were any of the artists from …?




Messages about environmental sustainability of a live music event are relatively rare and are 
perceived mostly by „Addicted”

Base: Those ever participated in live music event Total n=887; Disconnected with music n=191; In between n=407; Addicted to music n=289

67%

63%

59%

22%

15%

56%

52%

41%

9%

5%

68%

62%

58%

20%

11%

74%

73%

72%

35%

27%

-1 99 199 299 399

Disposable cups and/or plates were used

Water in disposable bottles was sold

Waste could be recycled / sorted

Advertised as environmentally sustainable

Messages about environmental sustainability

Environmental Aspects of the Last Music Event

Total Disconnected with music In between Addicted to music
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Előadó megjegyzései
Bemutató megjegyzései
Q28. And can you tell us a few things about environmental sustainability at the event? Please choose the best response per row.




Music Listening 
Habits

5

41



Listening to music in foreign languages is rather likely

2
17

33

4
30

54

2
17

32

1
6

14

8
24

40

18
31

30

6
24

44

3
18

44

90
59

27

78
39

17

92
59

24

96
76

41

0 10 20 30 40 50 60 70 80 90 100

TOTAL
in Hungarian

in English
in other languages

DISCONNECTED WITH MUSIC
in Hungarian

in English
in other languages

IN BETWEEN
in Hungarian

in English
in other languages

ADDICTED TO MUSIC
in Hungarian

in English
in other languages

Likelihood of Listening to Music in Various Languages
(%)

Not at all likely Somewhat likely Very likely

Base: Total n=1012; Disconnected with music n=268; In between n=444; Addicted to music n=300 42

Előadó megjegyzései
Bemutató megjegyzései
Q46. How likely are you to listen to music in the following languages?




The main sources of music listening are the radio, YouTube and the TV but downloading and 
streaming are not negligible, either. Among „Addicted”, YouTube is dominant (at home). 
During travel, radio is the major source. There is hardly any music listening at work/school.
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Radio

YouTube

Television

Downloaded music

Music streaming

CDs

Cassette tapes

LPs

Usage of Music Listening Sources
(%)

Total
Disconnected with music
In between
Addicted to music

Base: Total n=1012; Disconnected with music n=268; In between n=444; Addicted to music n=300

At home At work or school While traveling None of these places
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Előadó megjegyzései
Bemutató megjegyzései
Q35. Which of the following sources do you sometimes use to listen to music while in the following places? Please tick all that apply. 




It is the radio where people listen to music the longest time. On Saturday, one listens to music 
only a little bit longer than in a working day. The duration of time is the lowest during travel. No 
difference among the attitude segments in duration of time (but yes in penetration).

Minutes
At home At work or school While traveling

Working day Saturday Working day Saturday Working day Saturday

Radio 96 106 198 165 44 49

Music 
streaming 78 77 88 116 49 54

Television 76 85

YouTube 59 62 94 114 47 45

Downloaded 
music 50 56 77 38 45

CDs 40 43 34 46

Cassette 
tapes 34 50

LPs

Duration of Time of Listening to Music from Various Sources
(Minutes) 

Few valid responses

Total sample

Disconnected with music In between Addicted to music

Working day Saturday Working day Saturday Working day Saturday

96 105 89 103 107 110

78 76

82 93 69 78 84 91

46 54 53 57 71 71

Segments – At home

Few valid responses

Base: Those listening to music at the last working day / last Saturday 44

Előadó megjegyzései
Bemutató megjegyzései
Q36. If you think about your last working day, about how many minutes did you listen to recorded music from the following sources and in the following places? 
Q37. Last Saturday, about how many minutes do you listen to recorded music from the following sources and in the following places? 




The penetration or recognition of AI-related music is at a moderate level (28% in Total, 44% 
among „Addicted”)

14%

12%

10%

10%

72%

1%

1%

1%

1%

89%

14%

11%

8%

8%

72%

25%

21%

22%

22%

56%

-1 99 199 299 399

Musical deepfakes

Music made entirely by AI

Music made by human artists who may have used AI, but don’t 
discuss it

Music made by human artists who credit AI as a creative “partner”

None of these

Ever Listening to Music Made by Using AI

Total Disconnected with music In between Addicted to music

Base: Total n=1012; Disconnected with music n=268; In between n=444; Addicted to music n=300 45

Előadó megjegyzései
Bemutató megjegyzései
Q44. Recently, artificial intelligence has become capable of helping artists write music, or even writing music by itself. Have you listened to any of the following kinds of music made using AI? 




Users of streaming services prefer automated playlist to the manual ones

51%

30%

16%

16%

25%

16%

38%

22%

56%

29%

12%

16%

51%

34%

14%

15%

-1 99 199 299 399

Automated playlists

Manually curated / editorial playlists

Don’t know if they are editorial or automated

Don’t use any of the playlists provided by the service

Using Playlists during a Usual Week

Total Disconnected with music In between Addicted to music

Base: Those using music streaming services; Total n=295; Disconnected with music n=32; In between n=132; Addicted to music n=131 46

Előadó megjegyzései
Bemutató megjegyzései
Q47. When using the streaming service, what kind of playlists provided by the service do you use? Please tick all that apply.




Out of streaming users, practically everybody uses manual search for a song/album/artist 
he/she already knows
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39
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31
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19
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TOTAL

Manually search for a song/album/artist you already know

Select automated playlists

Select own playlists or bookmarked music

Manually search for unheard music of an artist you already know

Select playlists prepared by the streaming service

Select playlists manually curated by the service editors

Listen to recommendations provided on-the-go

Frequency of Music Searching Activities during a Usual Week
(%)

Never Sometimes Often

Base: Those using music streaming services; Total n=295 47

Előadó megjegyzései
Bemutató megjegyzései
Q48. In a typical week, how often do you…




From streaming users, even „Disconnected” sometimes use a number of searching opportunities
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27
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DISCONNECTED WITH MUSIC
Manually search for a song/album/artist you already know

Select automated playlists
Select own playlists or bookmarked music

Manually search for unheard music of an artist you already know
Select playlists prepared by the streaming service

Select playlists manually curated by the service editors
Listen to recommendations provided on-the-go

IN BETWEEN
Manually search for a song/album/artist you already know

Select automated playlists
Select own playlists or bookmarked music

Manually search for unheard music of an artist you already know
Select playlists prepared by the streaming service

Select playlists manually curated by the service editors
Listen to recommendations provided on-the-go

ADDICTED TO MUSIC
Manually search for a song/album/artist you already know

Select automated playlists
Select own playlists or bookmarked music

Manually search for unheard music of an artist you already know
Select playlists prepared by the streaming service

Select playlists manually curated by the service editors
Listen to recommendations provided on-the-go

Frequency of Music Searching Activities during a Usual Week by Segment
(%)

Never Sometimes Often

Base: Those using music streaming services; Disconnected with music n=32; In between n=132; Addicted to music n=131 48

Előadó megjegyzései
Bemutató megjegyzései
Q48. In a typical week, how often do you…




Using streaming services, almost everybody search for Hungarian (and also UK) music artists
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TOTAL

To find artists from your home country

To find artists from the UK

To find artists from other European countries

To find music with lyrics in your native language

Frequency of Searching for Musicians during a Usual Week
(%)

Never Sometimes Often

Base: Those using music streaming services; Total n=295 49

Előadó megjegyzései
Bemutató megjegyzései
Q49. When using the streaming service how easy would you say it is for you to…




There are relatively small differences among „Addicted” and „Disconnected” in how they 
search for Hungarian and foreign music artists
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DISCONNECTED WITH MUSIC

To find artists from your home country

To find artists from the UK

To find artists from other European countries

To find music with lyrics in your native language

IN BETWEEN

To find artists from your home country

To find artists from the UK

To find artists from other European countries

To find music with lyrics in your native language

ADDICTED TO MUSIC

To find artists from your home country

To find artists from the UK

To find artists from other European countries

To find music with lyrics in your native language

Frequency of Searching for Musicians during a Usual Week by Segment
(%)

Never Sometimes Often

Base: Those using music streaming services; Disconnected with music n=32; In between n=132; Addicted to music n=131 50

Előadó megjegyzései
Bemutató megjegyzései
Q49. When using the streaming service how easy would you say it is for you to…




Satisfaction with automatic music recommendation is high only among „Addicted”
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4,1
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Total

Disconnected with music

In between

Addicted to music

Satisfaction with automated music recommendations received in the streaming service
(Distribution /%/ and Average)

Very dissatisfied (=1) Dissatisfied Neither satisfied or dissatisfied Satisfied Very satisfied (=5)

Base: Those using music streaming services; Total n=295; Disconnected with music n=32; In between n=132; Addicted to music n=131

T2B

71

53

64

83

Average

51

Előadó megjegyzései
Bemutató megjegyzései
Q50. Typically, how satisfied are you with the automated music recommendations you receive in the streaming service?




Spending on special music-related activities is negligible in Hungary

2%

1%

1%

0%

96%

0%

0%

0%

0%

99%

2%

1%

1%

0%

95%

3%

1%

1%

1%

94%

-1 99 199 299 399

Special tickets to a live music event

A donation to a music organisation

Limited-edition physical merchandise sold by a musical artist

A donation to a musical artist via a specialised platform

None of these

Special Music-related Expenditures in the last 12 Months

Total Disconnected with music In between Addicted to music

Base: Total n=1012; Disconnected with music n=268; In between n=444; Addicted to music n=300 52

Előadó megjegyzései
Bemutató megjegyzései
Q43. In the last twelve months, have you paid for any of the following? Please tick all that apply.




5850 HUF

3606 HUF

2913 HUF

1493 HUF

0 5000 10000 15000 20000 25000 30000 35000 40000

Physical music recordings (CDs, LPs)

Video streaming service subscriptions

Music streaming service subscriptions

Music file downloads

Spending on special music-related products/services is very small, both in penetration and in 
the sum of money

Base: Those spent for the 
particular item last month

Average

Spending on Special Music-related Products/Services Last Month

Base: Total n=1012

1%

6%

7%

3%

0 20 40 60 80 100

Physical music recordings (CDs, LPs)

Video streaming service subscriptions

Music streaming service subscriptions

Music file downloads

Share of those spending at all

Few valid 
responses

53

Előadó megjegyzései
Bemutató megjegyzései
Q42. Now thinking about last month, about how much money did you spend on the following? 




Background Music
6

54



People meet background music most frequently in retail shops. „Addicted” recognise 
background music more often than „Disconnected”.

34%

11%

10%

5%

4%

1%

1%

54%

25%

3%

3%

0%

2%

0%

0%

71%

36%

11%

9%

5%

3%

1%

1%

52%

37%

18%

16%

10%

7%

2%

2%

40%

-1 99 199 299 399

Retail shop

Café

Restaurant

Gym, fitness centre

Bar or pub

Hotel or hostel

Dance studio

None of these

Attending Places in the last 7 Days, where Background Music was 
Played

Total Disconnected with music In between Addicted to music

Base: Total n=1012; Disconnected with music n=268; 
In between n=444; Addicted to music n=300

Hours
Duration of time 

spent there in 
the last 7 days

Retail shop 4,2

Café 3,0

Restaurant 3,2

Gym, fitness centre 4,0

Bar or pub 3,1

Hotel or hostel

Dance studio

Few valid 
responses

Few valid 
responses

Base: Those attending the particular place 
in the last 7 days in the total sample

55

Előadó megjegyzései
Bemutató megjegyzései
Q38. During the last seven days, did you visit any of the following places where recorded music was being played in the background? 
Q39. And during the last seven days, about how much time did you spend in the following kinds of places?




The quality of background music is a non-negligible influential factor whether to return or not 
to a restaurant/café/pub, especially among „Addicted”
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Total

Disconnected with music

In between

Addicted to music

Impact of the Quality of Background Music for the Return to the Restaurant/Café/Pub
(Distribution /%/ and Average)

Not at all influential (=1) Slightly influential Moderately influential Very influential Extremely influential (=5)

Base: Those attended restaurant, café or bar in the last 7 days; Total n=205; Disconnected with music n=21; In between n=88; Addicted to music n=96

T2B

17

5

13

24

Average

56

Előadó megjegyzései
Bemutató megjegyzései
Q41. How influential is background music in your decision to return to a café, restaurant, or bar because you liked/disliked the music?




Willingness to pay more for good background music is relatively limited even among 
„Addicted”
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Total

Disconnected with music

In between

Addicted to music

Willingness to Pay More for a Drink for the sake of Pleasant Background Music
(%)

€ 0 €0.50 €1.00 €1.50 €2.00 or more Don’t know

Base: Those attended restaurant, café or bar in the last 7 days; Total n=205; Disconnected with music n=21; In between n=88; Addicted to music n=96 57

Előadó megjegyzései
Bemutató megjegyzései
Q40. Imagine two similar cafés, restaurants or bars, the only difference being that one plays background music you enjoy, and the other does not. If the average price of a beverage (e.g., coffee, soda, or wine) is €5, how much more would you be willing to pay per drink to be in the place with music you like?




Professional 
Musicians

7

58



A fourth of the target group are involved in creative cultural activities. The share of music 
related activities is relatively low. 

Base: Total n=1012

12%

9%

8%

4%

3%

3%

2%

1%

0%

74%

0 25 50 75 100

Danced

Sang

Made a film, done some photography

Played a musical instrument

Done activities like sculpture, painting, handicrafts or drawing

Done creative computing such as designing websites or blogs

Wrote a poem, an essay, a novel

Acted on the stage or in a film

Other creative or cultural activities

None of the above

Penetration of Creative Cultural Activities in the Last 12 Months

59

Előadó megjegyzései
Bemutató megjegyzései
Q10. EB79.2_QB4. Please tell me if, in the last 12 months, you have either on your own or as part of an organised group or classes...? 



Amateur / 
hobbyist 
musician

96%

Semi-professional 
musician

3%

Full-time 
professional 

musician
1%

Self-declared Status in Music

The share of professional and semi-professional musicians in the sample (in the population) is low

Base: Those playing a musical instrument of sang in the last 12 moths; Total n=119

0,1% in total Hungarian 
population aged 16+

60

Előadó megjegyzései
Bemutató megjegyzései
Q54. You mentioned that you’ve played a musical instrument or sung in the last 12 months. Do you consider yourself…




The share of those receiving any income from music is negligible within the Hungarian 
population (16+)

Base: Total n=1012

Yes
1%

No
99%

Income from Music-related Activities
in the last 12 Months

61

Előadó megjegyzései
Bemutató megjegyzései
Q11. Over the last 12 months, have you earned any income – no matter how much or little – from any activity involving music? This can mean singing, playing an instrument, DJing, sound engineering or other technical activities, working at a music business or live music venue, teaching music, etc., etc.




The share of those, playing a musical instrument for audience amount to 15% among those 
singing or playing music, which account for 1,8% in the total population aged 16+
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PLAYING A MUSICAL INSTRUMENT

For an audience

Not for an audience

SINGING

For an audience

Not for an audience

Musicians’ Activities in the last 12 Months
(%)

Multiple times per day Daily or almost daily A few times per week A few times per month A few times over the year Never

Base: Those playing a musical instrument of sang in the last 12 moths; Total n=119 62

Előadó megjegyzései
Bemutató megjegyzései
Q55. Thinking about the last 12 months, about how often did you play a musical instrument (including DJing)…?
Q56. And about how often did you sing…?





Recording of own music is negligible
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For commercial distribution

Not for commercial distribution

Recording Own Music in the last 12 Months among those Singing / Playing Music
(%)

Yes, three times or more Yes, once or twice

Base: Those playing a musical instrument of sang in the last 12 moths; Total n=119 63

Előadó megjegyzései
Bemutató megjegyzései
Q57. Over the last 12 months, did you record music…?




The intention of non-professional musicians to become professional is rather weak
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Intention to Pursue Music as Main/ Only Occupation
(%)

Definitely not Probably not Probably, yes Definitely, yes

Base: Those who are amateur/ hobbyist or semi-professional musicians by self-declaration; Total n=114 64

Előadó megjegyzései
Bemutató megjegyzései
Q58. If you had the opportunity, would you pursue music as your main or only occupation?
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Musical instruments and equipment

Music lessons, training materials

Other goods/services related to playing music or singing

Among musicians, spending on equipment and training is low in both penetration and the sum 
spent for this

Base: Those spent for the 
particular item last year

Average

Spending on Music-related Products/Services in a Year
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Musical instruments and equipment

Music lessons, training materials

Other goods/services related to playing music or singing

Share of those spending at all

Few valid 
responses

Base: Those playing a musical instrument of sang in the last 12 moths; Total n=119

Few valid 
responses
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Előadó megjegyzései
Bemutató megjegyzései
Q59. In a typical year, about how much money do you spend on the following? 




Nearly half of the population think that musical artist should receive compensation if their 
music is used by AI

Base: Total n=1012; Disconnected with music n=268; In between n=444; Addicted to music n=300
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Disconnected with music

In between

Addicted to music

Importance of Compensating Musical Artists when their Music is Used to Train AI
(Distribution /%/ and Average)

1 Not very important 2 3 4 5  Very important T2B
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24

39

69
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66

Előadó megjegyzései
Bemutató megjegyzései
Q45. And how important do you think it is that human artists are compensated when their music is used to develop or train AI systems?




Research Background
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The Client received support from EU with respect to project OpenMusE Nr.101095295, and this report was 
conducted on the basis of this.
Project number: 101095295;
Project name: OpenMusE;

68



Methodology

– Population aged 16+
– representative by gender, age, settlement type and region according to the latest Hungarian Census (2022)

– Sample size: N=1012

– F2F CAPI (Tablet)

– FW and analysis conducted by Kantar Hoffmann

– Questionnaire received by Kantar Hoffmann from Teil der INTEGRAL-SINUS-OPINION Gruppe

– FW period: 30.07.2025 – 17.09.2025

– Average interview length: 27 minutes

– No need of any weighting of the data file before the analysis,
–  as Census Quotas for age, gender, region and settlement size/type were observed punctually during the FW
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The sample is representative for the Hungarian population aged 16+ by gender, age, settlement 
type and region

Base: Total n=1012

% Total sample
GENDER
Male 47
Female 53
AGE
16-29 18
30-39 16
40-49 19
50-64 23
65+ 24
EDUCATION
ISCED 1 0
ISCED 2 20
ISCED 3 61
ISCED 4 3
ISCED 5 1
ISCED 6 9
ISCED 7 5
ISCED 8 0

% Total sample
FAMILY STATUS
Married or remarried 47
Single living with a partner 13
Single 20
Divorced or separated 11
Widower 9
SETTLEMENT TYPE
Budapest 18
County center 21
Other town 32
Village 28
REGION
Middle Hungary 25
East Hungary 54
West Hungary 21
FINANCIAL DIFFICULTIES
Most time or occasionally 16
Almost never / never 84
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Appendix
Folk/World music

9
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Folk/World music have a basically positive impression about the cultural group in question. 
Information materials are relatively rare. 

Base: Those hearing Hungarian folk music, World music and/or Traditional folk music from abroad in the last live music event
Total n=180; Disconnected with music n=43; In between n=82; Addicted to music n=55
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Disconnected with music
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Details about Folk and World music in the Last Live Music Event
(%)

The event featured performers 
from the cultural group, whose 

music was played

The event left me with a positive 
impression of the cultural group, 

whose music was played

There was informational material 
available about the music played 

and its cultural context
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Előadó megjegyzései
Bemutató megjegyzései
Q27. You mentioned that the event featured traditional folk music or “world music”. Can you tell us a few more things about the performance? Please choose the best response per row.



	Open Music Hungary�Report��December 2025��
	Contents
	3. dia
	Summary I.
	Summary II.
	Summary III.
	Summary IV.
	8. dia
	Music can much more give emotional support in personal life than can influence feelings toward Hungary or other big entities, such as EU or foreign countries
	The Hungarian population can be divided into three large segments according to their relationship to music. Young, highly educated and those living in West Hungary are over-represented among „Addicted”, i.e. those having strong ties to music.
	„Addicted” are very strongly tied to music in almost every respect, apart from the impact of music on the attachment to foreign countries/cultures
	12. dia
	For half of the population, music plays an important role in their lives
	Half of the target group was in a concert in the last 12 months
	Most people had music-related education at school in his/her childhood, as part of their general curriculum
	Music education outside the school was relatively moderate in the respondents’ lives
	17. dia
	18. dia
	Live music is important for a third of the population
	Assessments of live music opportunities in the neighbourhood are rather moderate
	Reasonable pricing and attractive portfolio of music genres are the main drivers to encourage participation in live music events
	The main barrier to attend a live music event is much more the lack of time rather than the expenses. In the case of „Disconnected”, the major difficulty is the lack of interest
	23. dia
	In 2025 (Q1-Q3), four-fifths of „Addicted” participated in live music events
	Live music events are much more connected to festivals and bars than e.g. to restaurants 
	Festivals are the main type of live music events. „Addicted” more prefer music festivals and big concerts than „Disconnected”, while the latter more prefer private events.
	The major style of live music events is popular music. „Disconnected” prefer Hungarian folk music as well as gypsy and party/wedding music to an above average extent. 
	The share of live music events with 2+ days are relatively moderate (17%)
	Live music events are not single-person events. „Addicted” attend these events mostly with friends, while „Disconnected” mostly with the family.
	30. dia
	You don’t have to buy any ticket in the majority of events where live music can be heard. If any ticket must be bought, its average price amounts to HUF 14 000. 
	On average, the total cost of a live music event amount to 18 000 HUF for those four-fifths who have any spending at such an event
	The most widespread cost of a live music event is connected to food/drink in the venue, while the most expensive one is accommodation
	Food/Drink are the most widespread cost item in a live music event
	Half of the attendants have travel expenses due to a live music event
	36. dia
	The preferred venue sizes are varied, there is no exceptional preference for any size
	Male performers are more frequent in live music events, especially on the events attended by „Disconnected”
	Foreign performers are relatively frequent on live music events attended by „Addicted”
	Messages about environmental sustainability of a live music event are relatively rare and are perceived mostly by „Addicted”
	41. dia
	Listening to music in foreign languages is rather likely
	The main sources of music listening are the radio, YouTube and the TV but downloading and streaming are not negligible, either. Among „Addicted”, YouTube is dominant (at home). During travel, radio is the major source. There is hardly any music listening at work/school.
	It is the radio where people listen to music the longest time. On Saturday, one listens to music only a little bit longer than in a working day. The duration of time is the lowest during travel. No difference among the attitude segments in duration of time (but yes in penetration).
	The penetration or recognition of AI-related music is at a moderate level (28% in Total, 44% among „Addicted”)
	Users of streaming services prefer automated playlist to the manual ones
	Out of streaming users, practically everybody uses manual search for a song/album/artist he/she already knows
	From streaming users, even „Disconnected” sometimes use a number of searching opportunities
	Using streaming services, almost everybody search for Hungarian (and also UK) music artists
	There are relatively small differences among „Addicted” and „Disconnected” in how they search for Hungarian and foreign music artists
	Satisfaction with automatic music recommendation is high only among „Addicted”
	Spending on special music-related activities is negligible in Hungary
	Spending on special music-related products/services is very small, both in penetration and in the sum of money
	54. dia
	People meet background music most frequently in retail shops. „Addicted” recognise background music more often than „Disconnected”.
	The quality of background music is a non-negligible influential factor whether to return or not to a restaurant/café/pub, especially among „Addicted”
	Willingness to pay more for good background music is relatively limited even among „Addicted”
	58. dia
	A fourth of the target group are involved in creative cultural activities. The share of music related activities is relatively low. 
	The share of professional and semi-professional musicians in the sample (in the population) is low
	The share of those receiving any income from music is negligible within the Hungarian population (16+)
	The share of those, playing a musical instrument for audience amount to 15% among those singing or playing music, which account for 1,8% in the total population aged 16+
	Recording of own music is negligible
	The intention of non-professional musicians to become professional is rather weak
	Among musicians, spending on equipment and training is low in both penetration and the sum spent for this
	Nearly half of the population think that musical artist should receive compensation if their music is used by AI
	67. dia
	The Client received support from EU with respect to project OpenMusE Nr.101095295, and this report was conducted on the basis of this.
Project number:	101095295;
Project name:	OpenMusE;
	Methodology
	The sample is representative for the Hungarian population aged 16+ by gender, age, settlement type and region
	71. dia
	Folk/World music have a basically positive impression about the cultural group in question. Information materials are relatively rare. 

